THE PHOTOS
OF THE YEAR
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Loaves and Fishes supporters Don Cox (foreground), Rusty Cox (left)
and Brenda Ingle help feed the masses in Burlington, N.C.
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YOUNG AND OLD REAP BENEFITS
OF COMMUNITY SERVICE BY COX TOYOTA.

Since opening in 1968,
Cox Toyota in Burlington,
N.C., has enjoved the sup-
port of people of all ages. In
turn, the three-generation
family business makes it a
point to help young and old
alike through its service to
the community.

Owner Don Cox and his
dealership sponsor a youth
baseball team as well as an
adult softball team. Local
senior citizens dress up and
dance the night away at a
senior prom sponsored by
Cox Toyota.

“We are not just about
selling cars,” says Rusty Cox,

dealership sales manager
and Don’'s son-in-law. “We
feel it is important to give
back to the entire community
and to invest money in the
quality of life that we all
share.”

In an effort to help feed
people of all generations,
Cox Toyota is a major
contributor to Loaves and
Fishes, a Christian mumstry
that provides groceries for
people in need.

Food is collected from
churches, organizations and
individuals. Financial dona-
tions are used to complete
the menu needs.

“We feed the hungry in
our area,” says Brenda Ingle,
executive director of Loaves
and Fishes. “Cox Toyota is
a longtime supporter of our
drive, helping make it possi-
ble to distribute provisions
to people of all ages who are
in need.”

Cox Toyota is proud to
help provide for Burlington.

COX TOYOTA
HAS RECEIVED
THE TOYOTA PRESIDENT'S
AWARD FOR THE 11TH YEAR.
THE AWARD IS GIVEN FOR -
EXCELLENCE IN ALL ASPECTS
OF DEALERSHIP OPERATIONS.




Shop technician Andrew Hine (seated) won the internal competition, but United Way agencies were
the real winners, thanks to Dawn Stewart (left), General Manager Omnia Fowler and Lisa Pitcher.

MODERN TOYOTA SETS THE PACE
IN FORSYTH COUNTY UNITED WAY CAMPAIGN.

When United Way of
Forsyth County asked
Modern Toyota in Winston-
Salem, N.C., to be a Pace-
setter in its fund-raising
campaign, the dealership
didn’t hesitate to jump
into a lead position.

“We welcomed the oppor-
funity to set an example for
other area businesses to
follow,” says Lisa Pitcher,
the dealership’s personnel
administrator. “We exceeded
our goal last year, but we
were determined to do even
better this year.”

Pitcher joined forces with
Davwn Stewart, dealership

comptroller, to co-chair
Modern Toyota's United Way
campaign. They set goals

for each department and
provided up-to-the-minute
updates via e-mail. A little
friendly competition evolved
as managers worked to get
100 percent participation
from their departments.

“It was all done in a
spirit of fun,” says Pitcher.
“Everyone enjoyed it.”

Participants earned raffle
tickets used in drawings
for prizes. But United Way
andp the 34 partner agencies
it supports were the real
winners. Modern Toyota

raised more than $15,000,
which was a 50 percent
increase from last year’s
campaign.

“I'm so proud of our
employees,” says Fred
Fowler, Modern Toyota
owner. “I always knew they
were a special group, and
this is just one more way
they have proved it.”

MODERN TOYDTA HAS
RECEIVED THE TOYOTA
PRESIDENT'S AWARD FOR
THE THIRD YEAR. THE AWARD
IS GIVEN FOR EXCELLENCE
IN ALL ASPECTS OF
DEALERSHIP OPERATIONS.
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